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SOURCING at MaGIC, the MOSt 
COMpReheNSIve RepReSeNtatION 
OF the INteRNatIONal FaShION 
SUpply ChaIN IN NORth aMeRICa, 
CONtINUed tO expeRIeNCe RapId 
GROWth thIS paSt FebRUaRy.

held at the las vegas Convention 
Center, the event showcased 600+ 
apparel, footwear and accessories 
manufacturers, fabrics and design 
resources, along with exclusive trend 
forecasting and matchmaking services. 
this represented an increase of over 15%  
in size compared to the show in February 
2010.  

as part of MaGIC, the preeminent 
fashion trade event in the U.S., 
showcasing over 5,000 leading fashion 
brands and attracting more than 60,000 
visitors from 80 countries, SOURCING at 
MaGIC granted unparalleled exposure, 
networking opportunities and value to 
its exhibitors and thousands of branded 
wholesalers, retailers, designers and 
private label buyers.

SpRiNG 2012 TREND & COlOR OuTlOOk
Key fashion trends and hues presented by Fashion Snoops and pantone. See page 6.



WHAT EXHibiTORS ARE SAYiNG …
“We had solid traffi c throughout the show. It was a great opportunity for us to connect with many 
new customers and to reinsure the fashion industry that egypt is open for business.” 
dINa abdel azIz, EGYpTiAN EXpORTERS ASSOCiATiON

“We are proud to consider MaGIC our partner not only in the show completed this past February 
but also for the future as we will introduce more footwear manufacturers and new textile 
companies to MaGIC.”
JORdaN SalIMaN, ETHiOpiA fOOTWEAR

“this was our fi rst time at the show. as a new company, we were extremely happy to connect 
with major retailers and expand our business in the U.S. market. We got some great leads from 
the Sourcing Resource Center.”
SaRWaR KhaN, MR SOuRCiNG lTD

“We have been attending MaGIC for four consecutive years and have met many valuable 
customers. thank you MaGIC and see you in august!” 
davId lU, HANGZHOu HuACHANG GARMENTS

“We are a domestic based company and made some good contacts that could lead to 
promising sales.”
JOhN eaSley, flORiDA DEpARTMENT Of AGRiCulTuRE 
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MATCHMAkiNG pROGRAM –
WheRe bUSINeSS happeNS
the show continued to provide its successful and complimentary Matchmaking program. Over 175 
sourcing decision makers stopped by the Sourcing Resource Center to be matched based on their 
specifi c sourcing needs with potential resources. 

as part of the show’s exclusive executive Connections program,  exhibiting contract manufacturers 
meeting specifi c sourcing needs connected with over 50 major U.S. retailers and branded 
manufacturers including Macy’s, lululemon, disney, pacSun, Williamson-dickie, Marithe + Francois 
Girbaud, Orchard brands, Forever 21, Gymboree and many more.
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WHAT ATTENDEES ARE SAYiNG …
“the show was the best I have ever attended. Most vendors I met with were very focused and we 
will end up doing business with at least two of them. the Sourcing seminar was very useful.” 
lIvIU GOldeNbeRG, MARiTHE + fRANCOiS GiRbAuD

“the show turned out to be a very productive venture…there was lots of exposure not only in 
terms of apparel but non-apparel categories as well.”
NavJOt SINGh, bEbE 

“We were extremely impressed with how organized the Matchmaking Service was and how much 
time they spent talking to each manufacturer fi nding out the details that vendors like us would 
be interested in. I’d consider staying an extra day next year just to go to more seminars.”
 GReG yOUNG, NORTHWEST RiDERS ClOTHiNG

“the SOURCING show was great for us. I did not allocate enough time for it and will change my 
plans next year. I met about 10 new resources who have subsequently visited our offi ces.”
GlORIa bRaNdeS, bb DAkOTA

“the Matchmaking Service defi nitely made our day more effi cient. Rather than wandering 
aimlessly, we were able to go directly to potential vendors so we could enjoy more of the show.”
J’aNtae hall, bENGJOf COuTuRE



  FOOtWeaR CONtRaCt
 MaNUFaCtURING

 pReMIeR ChINa  FabRIC & tRIM

adjacent to FOOtStepS, the new destination for fast fashion 
footwear, and FN platFORM, the national event for footwear 
at MaGIC featuring 1,250 major footwear brands, SOURCING 
at MaGIC showcased over 35 footwear contract manufacturers 
from the U.S., China, egypt and ethiopia. 

pReMIeR ChINa, a new area which debuted in august 2010, 
once again showcased more than 30 large vertically integrated 
women’s, men’s, and kid’s wear manufacturers from China, 
offering contemporary design capabilities.

this past February, SOURCING at MaGIC further expanded its 
fabric and trim environments with over 50 international textile 
companies from the U.S., Canada, Italy, India and pakistan, 
among many others.

EXPANDED SHOW ENVIRONMENTS



top apparel producing countries 
significantly expanding their 
presence at the February show 
were the U.S., doubling the 
numbers of exhibitors compared 
to the previous august show, 
hong Kong, pakistan, India, 
ethiopia and making its debut, 
Oman. 

“SOURCING at MaGIC’s 
international scope is 
unparalleled,” said Chris 
deMoulin, president of MaGIC 
International. “We bring the 
world to our exhibitors and retail 
attendees.” 

egypt took center stage as the 
SOURCING at MaGIC February 
2011 focus country, featuring 
15+ manufacturers and design 
resources. throughout the past 
five years, egypt has cemented 
its position as a fashion hub for 
european and american high 
street brands and continues to 
grow rapidly. 

STrOng cOunTry  
GROWTH

FOcuS cOunTry

UNPARAllElED INTERNATIONAl ScOPE



THE lATEST IN TRENDS, FAbRIcS & cOlORS

In collaboration with online trend forecasting service, Fashion Snoops, and world-renowned authority on color, pantone, SOURCING at 
MaGIC gave exhibitors and attendees an exclusive outlook on the key fashion trends and colors for Spring 2012. 

the Fashion Snoops trend Gallery showcased the latest textile and print trends by featuring products from SOURCING at MaGIC exhibitors.  
It was a perfect starting point for buyers looking for fabric inspiration and making connections with exhibiting textile companies.

THe laTeST in TrendS: fAbRiCS & COlORS



MAGIc SEMINAR SERIES

SAVE THE DATE!
aUGUSt 21-24, 2011
SOURCING at MaGIC OFFeRS UNpaRalleled 
beNeFItS tO bOth exhIbItORS aNd 
atteNdeeS, MaKING Up a bUyING COMMUNIty 
that RepReSeNtS a $195 MIllION U.S. 
appaRel INdUStRy.

the Next SOURCING at MaGIC eveNt WIll 
taKe plaCe aUGUSt 21-24, 2011 at the laS 
veGaS CONveNtION CeNteR.
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ALL–STAR  
SPeaKer l ine  uP
bringing together the most prominent speaker 
lineup to date, MaGIC’s complimentary Seminar 
Series featured 25+ seminars and 60+ fashion 
industry speakers. the series kicked off with a 
high-profile keynote panel discussion, “Making 
Money in a brave New World”. Richard darling, 
president of li & Fung, Rick helfenbein, president 
of luen thai USa and Rick paterno, Group 
president Global Footwear Wholesale of the Jones 
Group discussed strategies on how to profit in the 
face of the current sourcing challenges.

additional keynote speakers included Gary 
Schoenfeld, CeO of pacSun, Kevin Ryan, Founder 
& CeO of Gilt Groupe, Manel Jadraque, COO of 
desigual and exclusive S/S 2012 trend forecast 
presentations by WGSN, pantone, doneger 
Creative Services and Cotton Inc., among many 
others.

FeatURed COMpaNIeS aNd INdUStRy 
ORGaNIzatIONS INClUded: 


